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Marketing Communications Seminar
Marketing Communications Effectiveness:
The Role of Experiential Technology
and Artificial intelligence

Rundown
30 August 2024 (Fri)
09:30-11:00 (HKT)
Mr & Mrs Xiao Tan Ping Hall (D203), 2/F, Lee Quo Wei Academic Building, Yuen Campus, The
Hang Seng University of Hong Kong & live streaming (Webinar)

Seminar begins

Presentation by Mr. Arthur Chan, Founder & CEO, Snowball Limited; Vice Chairman, iab Hong Kong
(25 mins)

Online presentation by Prof. John B. FORD, Professor of Marketing and International Business and

Eminent Scholar, Department of Marketing, Old Dominion University, USA (25 mins)

Dialogue with speakers and participants:

Mr. Arthur Chan, Founder & CEO, Snowball Limited; Vice Chairman, iab Hong Kong

Prof. John B. FORD, Professor of Marketing and International Business and Eminent Scholar,
Department of Marketing, Old Dominion University, USA

Moderator: Dr. Fanny CHAN Fong-yee, Head & Associate Professor, Department of Marketing, The
Hang Seng University of Hong Kong

Question-and-answer session

Souvenir presentation to the on-site speaker Mr. Arthur Chan, Founder & CEO, Snowball Limited;

Vice Chairman, iab Hong Kong & photo taking (Mr. Arthur Chan & project team members)
Group photo taking

Serving refreshments; Seminar ends

This research project is under the Inter-Institutional Development Scheme (1IDS), which is fully supported by a grant from the
Research Grants Council of the Hong Kong Special Administrative Region, China (RGC Ref. No.: UGC/IIDS15/H03/23)



